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THE POWER OF PUBLICITY

Investor Advocate's New Book Serves as an Important
Resource During Uncertain Economic Times

The markets have been very volatile lately, costing Americans trillions
of dollars. Could some of the losses have been prevented? Quite possibly
according to David Bromelkamp, an investor advocate and founder of
AdvisorSmart, an organization that provides investors with the education
they need to access better financial advice.

Bromelkamp, who lives and works in the Twin Cities, has more than 35
years of investment management consulting experience with both
institutional and individual investors. He is also the
author of AdvisorSmart for the Individual Investor:
| Your Guide to Selecting a Financial Advisor to Get
Better Financial Advice.

The book was released in time for National
Financial Literacy Month, which was observed in
April. It is designed to provide consumers with a
crash course on financial education so they can avoid
Wall Street charlatans and find trustworthy financial
advisors.

Learn more at AdvisorSmart.com

WSOC-TV Airs Story About New 55+ Active Adult Community to Open Soon Near Charlotte, North
Carolina

Greystar, a global leader in
the investment, development,
and management of real estate,
including rental housing, has
two new 55+ active adult
communities under construction
in North Carolina. One of them,
Album Matthews, which is
southeast of Charlotte, was
featured in a story that aired
during the 5 p.m. newscast
on WSOC-TV in April.

Reporter Eli Brand focused

his story on how recent . SUBURB
population growth has required | MATTHEWS
new housing to meet the e
demands of the community.

Learn more about the community online at AlbumMatthews.com
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https://advisorsmart.com/
https://www.wsoctv.com/news/local/matthews-apartment-community-built-keep-up-with-population-growth/D2BTKFOC2ZBFVMAWTEI25EIS6U/
https://albumlife.com/communities/album-matthews/
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Seniorific Publishes RMA Publicity Article About Why Community Matters So Much for Older Adults

An article RMA
Publicity wrote about
the importance of
community for older
| adults has just been

R2| published by Seniorific
News, a Texas-based media outlet with a circulation of more than 500,000.

The article highlights the story of three residents of Album Keller Ranch, a 55+
active adult community in Fort Worth, Texas. The men founded the community's
o Sports Association and are bringing residents together every week to enjoy low-

impact sports and camaraderie.

Learn more about Album Keller Ranch online at AlbumKellerRanch.com

Story About The Waters of Excelsior's Resident Art Show Makes Front Page of MN Sun [gxyor — =
Sailor Newspaper .

Congratulations to all the resident artists at The Waters of Excelsior Senior Living
Community. Their work is being celebrated with a story on the front page of their local
newspaper: The MN Sun Sailor. A special thank you to community editor Jay Morgan for her
coverage of the event.

Sun This Week Newspaper Publishes Story About The Waters of Kingsley Shores and Place Rebrand

Minnetonka-based The Waters Senior Living is expanding.
The re-brand of Kingsley Shores & Kingsley Place in
Lakeville, Minnesota into The Waters
THEWATERS of Kingsley Shores & Place is now

( OF KINGSLEY officially complete. There is a story about the refresh and update the community is getting

‘ in the April 24 edition of the Sun This Week Newspaper.

MEDIA OPPORTUNITIES

If your book is relatable to any of the following events observed in May or June 2025, let us know! RMA Publicity may
be able to help you secure publicity in the print, broadcast and/or online media.

May is... June is...

Gifts from the Garden Month Adopt A Shelter Cat Month

Heal the Children Month Alzheimer’s and Brain Awareness Month
Mental Health Month Gay and Lesbian Pride Month

National Meditation Month Great Outdoors Month

National Trauma Awareness Month Migraine and Headaches Awareness Month
Older Americans Month PTSD Awareness Month

Skin Cancer Awareness Month Also Observed in June...

Also Observed in May... National Cancer Survivors Day — June 1
Hug Your Cat Day — May 1 World Ocean Day — June 8

National Fitness Day — May 3 Father’s Day — June 15

National Pet Week — May 4 — 10 Juneteenth — June 19

National Teacher Day — May 6 Take Your Dog to Work Day — June 20
Mother’s Day — May 11

National Missing Children’s Day — May 25 Source: 2025 Chase’s Calendar of Events

Memorial Day — May 26
e _____________________________________________
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https://www.seniorific.com/lifestyles/aging-gracefully-why-community-matters-most
https://www.seniorific.com/lifestyles/aging-gracefully-why-community-matters-most
https://www.albumlife.com/albumkellerranch
https://www.hometownsource.com/sun_sailor/community/excelsior_southlake/the-waters-of-excelsior-showcases-resident-art-at-spring-exhibition/article_4a12340f-97c1-4f3a-8027-6bdc4a7d14b8.html
https://www.hometownsource.com/sun_thisweek/lakevilles-kingsley-shores-place-shifts-ownership-gets-refresh/article_bb66ecba-829d-49b1-bbfc-729d6d63f726.html
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The Best Ways to Build Your Brand and Value
Proposition

By Rachel M. Anderson,
Publicist, RMA Publicity

There are a lot of great
books out there that never
really seem to take off. Why is
that? The simple answer is that
the people behind them haven’t
done a good job of building
their brand.

Having a strong brand is
often what makes the difference
when it comes to determining which books will
become best sellers, and which will sell only a few
copies. Even the best ideas will fail to catch interest if
no one knows who you are.

So, what are the best ways to build an author brand
and value proposition that stands out? Here are a few
ideas to consider that will help you get the attention
you deserve.

1) Define what sets you apart from other experts in
your field and make that known.

Oftentimes, this will be your personal story. How
did you come to gain the knowledge and expertise
you shared in your book? Help your readers relate to
you by sharing the story behind the story.

As part of every campaign RMA Publicity offers,
we write a promotional feature article that can be
posted on your website to help readers get to know
you. We also use that personal story to help our
clients get the attention they deserve from the news
media.

2) Develop complimentary promotional tools.

A lot of authors spend a great deal of time deciding
on a book cover, website and social media graphics,
but don’t put much thought into how they will present
the brand they’ve built online when they go out in
public. You need to be recognizable!

If you’re dressed in a pink suit in the photos on
your website, when you go out in public, or do

presentations, dress the same way as you do on your
website. One of my former colleagues at a television
station in Tampa, Sue “Pinky”” Benson, who is now a
Real Estate Agent in southwest Florida, has done an
amazing job branding herself. Check out her website:
PinkyPresents.com

3) Connect with your readers as often as you can.

After more than a decade of working with authors,
I’ve found that many of them would rather leave their
book marketing to someone else while they stay
behind closed doors and write their next self-help
book or novel.

When it comes to branding yourself, that’s a big
no-no! The most successful authors are those who get
out in the world and make connections. Sign up to
appear at a few book festivals every year, do a
bookstore signing event or two, teach a class, and/or
connect with an organization and offer to speak at one
of their events.

4) Collaborate with others.

And finally, one of the easiest ways of all to get
your brand out there: collaborate with others. The
most successful authors are those who can tap into not
only their own networks, but the networks built by
others.

An easy way to do this is to put on a joint event
featuring multiple authors. Maybe this summer, you
and five or six of your author friends can collaborate
on a signing event at a bookstore.

Want an assessment of your existing brand, or need
help building a brand before you even publish? RMA
Publicity offers free consults. Contact us today to set
one up.

Next Month’s Publicity Tips Article:
How to Get the Best Bang for the Buck When It
Comes to Promotion

www.RMAPublicity.com

rachel@RMAPublicity.com
(952) 240 - 2513

RMA Publictty

PAGE 3


https://www.RMAPublicity.com
mailto:rachel@rmapublicity.com?subject=Newsletter%20Inquiry
https://www.rmapublicity.com
https://www.pinkypresents.com
mailto:rachel@rmapublicity.com?subject=Request%20for%20a%20free%20publicity%20consult%20(May%202025%20newsletter)

