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THE POWER OF PUBLICITY
Virginia Mother Turning Her Pain into Purpose 
Featured on WJLA TV in Washington, D.C.

Mother’s Day is a bittersweet day for 
Debbie Gail Zane of Warrenton, Virginia. 
Since losing one of her three children to 
mental illness and drug addiction, she has 
begun every Mother's Day at Fairfax 
Cemetery in Virginia where Alex is buried. 

This year, a news crew from WJLA TV 
(Washington, D.C.), accompanied her to 
the gravesite to hear her message for 
mothers like herself who are grieving the 
loss of a child. Also in May, Debbie's 
story, which includes mention of her book, 
Finding Peace and Purpose Amidst the 
Tears, was featured in Warrenton Lifestyle 
Magazine.  RMA Publicity wrote the 
article that appears on pages 46 - 49. 

Learn more about Debbie's work at DebbieGailCoaching.com 

America's Launch Coach Dr. Jack Stoltzfus Makes 2 TV Appearances in May 
   Minnesota high schools, colleges and universities began 
awarding diplomas in May and according to a survey by 
Inside Higher Ed, only 30 percent of graduates have jobs 
or graduate programs lined up. What will happen to the 
other 70 percent? 
   America's Launch Coach Dr. Jack Stoltzfus works with 
parents to help get their young adults launched, and just in 
time for graduation RMA Publicity booked him on both 
WCCO Mid-Day (May 19)  and on FOX 9 Good Day 
(May 9). On both stations, Dr. Jack shared why he thinks 
Millennials and Gen Zers are having such a hard time 
getting launched, and what parents can do to help them. 

He also talked about the resources in his latest book, The Parent's Launch Code. Learn more about his work 
at ParentsLettingGo.com 

Coming Up in June 
Col. Wayne Quist and Dr. Steve Lansing, co-authors of the Veterans in Crisis series of books, will appear on KSTP TV’s 
Minnesota Live on June 12th. 
A ribbon cutting is planned for June 26 at Everleigh Deerfield, a 55+ active adult community in the Atlanta, Georgia area.

https://youtu.be/qX0JVJXEXho?si=zqAhNjChyuWBAgnw
https://youtu.be/qX0JVJXEXho?si=zqAhNjChyuWBAgnw
https://issuu.com/pamkamphuis/docs/warrenton_lifestyle_magazine_may_2025
https://issuu.com/pamkamphuis/docs/warrenton_lifestyle_magazine_may_2025
https://debbiegailcoaching.com/
https://youtu.be/HWEU7AGjCWQ?si=OWbmwaZGUgSc7HYR
https://youtu.be/68flwOIDLfU?si=jlQwjtCAYJBj5FCF
https://parentslettinggo.com/
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Story About Food in the Hood Publishes in MN Sun Current Newspaper 
   Times are tough for a lot of 
people right now, and there's 
a Minnesota nonprofit that is 
stepping in to help. Good in 
the 'Hood provides people 
who need a helping hand 
with access to free groceries, 
warm meals and foot-care. 
   A story RMA Publicity 
wrote about the nonprofit's 
work in a Minneapolis suburb was published in early 
May. Here is a link to the story. 

Also in May… 
   A story about the expansion of Minnetonka, Minnesota-based The Waters Senior Living published in Sun 

This Week newspaper.

June is… 
Adopt A Shelter Cat Month  
Alzheimer’s and Brain Awareness Month  
Gay and Lesbian Pride Month  
Great Outdoors Month  
Migraine and Headaches Awareness Month  
PTSD Awareness Month 

Also Observed in June… 
National Cancer Survivors Day – June 1  
World Ocean Day – June 8 
Father’s Day – June 15 
Juneteenth – June 19  
Take Your Dog to Work Day – June 20 

July is… 
National Grilling Month  
National Make A Difference to Children Month  
Worldwide Bereaved Parents Awareness Month 

Also Observed in July… 
Be Your Own Hero Day – July 13  
80th Anniversary, Atomic Bomb Testing in New Mexico – 
July 16 
90th Anniversary, First Paperback Book Introduced – July 
30 

Source: 2025 Chase’s Calendar of Events

MEDIA OPPORTUNITIES
If your book is relatable to any of the following events observed in June or July 2025, let us know! RMA Publicity may 
be able to help you secure publicity in the print, broadcast and/or online media.

https://www.goodinthehood.org/
https://www.goodinthehood.org/
https://www.hometownsource.com/sun_current/community/how-good-in-the-hood-is-making-a-difference-in-bloomington/article_ed4f3684-dd29-4ffb-a371-55633dcd77c9.html
https://www.hometownsource.com/sun_thisweek/lakevilles-kingsley-shores-place-shifts-ownership-gets-refresh/article_bb66ecba-829d-49b1-bbfc-729d6d63f726.html
https://www.hometownsource.com/sun_thisweek/lakevilles-kingsley-shores-place-shifts-ownership-gets-refresh/article_bb66ecba-829d-49b1-bbfc-729d6d63f726.html
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How to Get the Best Bang for the Buck When It 
Comes to Promotion 
By Rachel M. Anderson, 
Publicist, RMA Publicity 

Prices are already up at the 
grocery store. Due to the 
pending international tariffs, 
the cost of pretty much 
everything else Americans 
need—from clothing and baby 
strollers to cars and gasoline—
is expected to increase soon 
too.  

As a result, a lot of people are looking for places to 
cutback; but if you have a business that sells products 
and services, one area you can’t afford to cut back on 
is promotion. Afterall, if you want to connect with 
your target audience, you need to be visible.  

The good news is that visibility doesn’t mean you 
need to continue purchasing advertisements or 
sponsoring events that won’t necessarily lead to sales. 
You can save a lot of money by stepping up your 
publicity efforts.  

According to the Merriam-Webster dictionary, 
publicity is defined as information with news value 
issued as a means of gaining public attention or 
support. In other words, it’s the process of using the 
news media to get the word out for you.  

Publicity is not something you have to pay the 
media to get. However, if you work with a publicist, 
you will need to pay that person to help you get the 
news media’s attention. The good news, the cost of 
working with a publicist is just a small fraction of 
what you would have paid the media outlet to 
advertise. Not to mention, the value of appearing in a 
news story versus an advertisement is a lot higher. 

 So, how do you get the most bang for your buck 
when it comes to publicity?  

1) Build a customized editorial calendar. 
Ever heard of the editorial calendar? If not, it’s a 

tool you should familiarize yourself with right away 
because it can deliver huge dividends.  

The key feature of an editorial calendar is that it 
will provide you with an outline of dates when media 
will be looking for certain types of stories, and you 
can deliver. 

Whether you are selling services, a book, or some 
other product, there are sure to be several dates when 
your business or services will be especially relevant. 

2) Send out regular press releases.  
You may think your upcoming event is the most 

important thing that will be happening in your 
community on a particular day, but if the media 
doesn’t know about it, don’t expect to get coverage.  

You need to send out a press release; and don’t wait 
until the last minute to do it!  

The businesses that are most successful at securing 
promotion for their events are those that send out 
regular press releases in a timely fashion.  

A good rule of thumb is to get a release out a 
minimum of two weeks in advance. No, you can’t 
expect to get coverage every single time, but the more 
often you reach out in a timely manner, the more 
likely it is that your number will one day come up.  

In addition, don’t forget that events aren’t the only 
reason to send out a press release. You can also send 
one out when you have details to share about a new 
book or product, when  your company wins an award, 
and when there is a story making its way through the 
news cycle that you want to comment on. 

3) Hire an experienced publicist.  
If you don’t have the time available to research and 

create an editorial calendar, to write strong press 
releases, and then do the media outreach to try and 
secure coverage, you may want to consider hiring an 
experienced publicist to complete the tasks for you.  

RMA Publicity is happy to share that since our 
founding in 2009, we have secured more than 3,400 
media placements for clients. Need help executing a 
publicity campaign? RMA Publicity is happy to help. 
Contact us for a free publicity consult today. 

Next Month’s Publicity Tips Article: 
What You Should Be Doing Before Summer Winds 

Down to Get Your Business in the Spotlight During 
the Holiday Season

www.RMAPublicity.com
rachel@RMAPublicity.com 

(952) 240 - 2513

https://www.rmapublicity.com
mailto:rachel@rmapublicity.com?subject=Request%20for%20a%20free%20publicity%20consult%20(May%202025%20newsletter)
https://www.RMAPublicity.com
mailto:rachel@rmapublicity.com?subject=Newsletter%20Inquiry

