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THE POWER OF PUBLICITY
Veterans Empowered Inc. Co-founders in 
the News During PTSD Awareness Month

June was PTSD (Post-Traumatic Stress Disorder) Awareness Month, and RMA Publicity secured four 
interviews for the co-founders of Veterans Empowered Inc. throughout the month. 

Vietnam Veterans Col. Wayne Quist and Dr. Steve Lansing appeared on FOX 9 All Day on June 10, and they 
were guests on KSTP's Minnesota Live on June 12. 

They also made two radio appearances in June. WCCO-AM’s Susie Jones had them on her 
WCCO Health Radio show on June 22, and they were on KYMN Radio in Northfield 
Minnesota on June 27. 

Veterans Empowered Inc., is a nonprofit dedicated to increasing awareness and knowledge 
of the societal impact of untreated PTSD with the goal of preventing veteran suicides. It is 
estimated that every day 40 to 50 veterans will take their own lives. 

Learn more about their work, and the books the organization gives away for free to 
veterans and first responders, at www.VetsEmpowered.org 

Coming Up in July 
Veterans in Crisis Volume Three: PTSD, Jesse James and the Church that Jesse Built officially releases on July 4th. 
Jack Stoltzfus, author, The Parent's Launch Code: Loving and Letting Go of Our Adult Children, will appear at Lake 
Country Booksellers in White Bear Lake, Minnesota on July 4th.

https://youtu.be/3TA6HJXsLNE
https://youtu.be/VTFTqnpqrvg
https://podcasts.apple.com/us/podcast/being-aware-and-supporting-those-with-ptsd/id1693270274
https://kymnradio.net/2025/06/27/wayne-quist-and-cliff-reynolds-of-veterans-empowered-6-27-25/
http://www.vetsempowered.org
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Story About Community Blanket Making Event for 3000 Acts of Kindness Publishes in the Pioneer Press 
   The biggest event of the year for the Twin Cities' homeless population is still 
six months away, but the effort to secure coats, hats, mittens, toiletries, blankets 
and more for 3000 Acts of Kindness is already underway. On Friday, June 20, 
volunteers made 100 blankets that will be given away at the event in just two 
hours. A story about the effort published in the June 21 issue of the Pioneer Press 
newspaper. 
   Learn more about how you can help out with the biggest event of the year for 
the Twin Cities’ homeless population at CoatedInLove.org 

The MN Sun Sailor Covers Two Fun-filled Resident Events at The Waters of Excelsior in June 
Summer is a very busy time at The 

Waters of Excelsior Senior Living 
Community in Excelsior, Minnesota. 
Two of the events residents 
participated in this June were covered 
by the MN Sun Sailor newspaper.  

“Wanna Lamma” brought some 
furry llama friends to the community 
to visit with residents on June 5. 
Here’s a link to the story about the 
event that published in the June 10 
issue of the MN Sun Sailor.  

Also in June, Many Hands Many 
Meals came to the community and set 
up a special event for residents so they 
could help pack meals for children in 
Africa. A story about that effort also 
appeared in the MN Sun Sailor. 

Check out the new RMA Publicity Website 
RMA Publicity is proud to announce the launch of our new 

website. The new design calls attention to the services we offer 
while also showcasing the results we have achieved for client.  

Check it out at www.RMAPublicity.com and let us know what 
you think. 

Also in June… 
The Ribbon cutting event for Everleigh Deerfield, a new 55+ active adult community in a suburb of Atlanta, 

Georgia, happened on June 26. 

https://www.twincities.com/2025/06/20/100-blankets-made-st-paul-outreach-event/
https://CoatedInLove.org/
https://www.hometownsource.com/sun_sailor/news/local/photos-the-waters-of-excelsior-residents-wanna-llama-after-meeting-with-furry-friends/article_ebb493c8-853a-4a02-b638-97a03e6a82fd.html
https://www.RMAPublicity.com
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July is… 
National Grilling Month  
National Make A Difference to Children Month  
Worldwide Bereaved Parents Awareness Month  

Also Observed in July… 
Be Your Own Hero Day – July 13 
80th Anniversary, Atomic Bomb Testing in New Mexico – 
July 16 
90th Anniversary, First Paperback Book Introduced – July 
30 

August is… 
American Adventures Month  
Black Business Month  
Happiness Happens Month  
National Immunization Awareness Month  
Read A Romance Month  
What Will Be Your Legacy Month 

Also Observed in August… 
Atomic Bomb Dropped on Hiroshima, Japan Anniversary 
– Aug. 6  
Professional Speakers Day – Aug. 7 
Happiness Happens Day – Aug. 8  
Atomic Bomb Dropped on Nagasaki, Japan Anniversary – 
Aug. 9 
Assistance Dog Week – Aug. 10 – 16 
Be Kind to Human Kind Day – Aug. 25 
International Overdose Awareness Day – Aug. 3 

Source: 2025 Chase’s Calendar of Events

MEDIA OPPORTUNITIES
If your book is relatable to any of the following events observed in July or August 2025, let us know! RMA Publicity 
may be able to help you secure publicity in the print, broadcast and/or online media.
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What You Should Be Doing Before Summer 
Winds Down to Get Your Business in the 
Spotlight During the Holiday 
Season 
By Rachel M. Anderson, 
Publicist, RMA Publicity 

Have you booked your 
holiday season events yet? If 
not, better get on it before 
someone else beats you to it. 
By the end of the summer, 
pretty much every store, 
community center and event 
center will be booked if they aren’t already. 

While you may find it is already too late to get a 
public event set up to promote your business or book, 
that doesn’t mean you can’t capitalize on the holiday 
season. Here are 5 things you can do to ring up some 
much-deserved sales during the most wonderful time 
of the year. 

1) Capitalize on your social media connections  
Remind your Facebook friends that your service or 

book would make a great holiday present for that 
special somebody in their life. In your posting, 
include a link to your website or the publisher’s 
website where those who are interested can place an 
order. 

2) Offer discounts and bonuses 
Offer a special holiday season discount, or include 

a bonus gift for people who establish a contract or 
purchase your book before the end of the year. 

3) Give something away 
This may seem counterproductive at first since 

your goal is sales, but there are so many wonderful 
charitable events held during the holiday season that 
you can participate in. Offer to donate a book to your 
favorite charity that they can in turn auction off at 
their holiday party. Think about how many people 
will see your title at the party that you never would 
have been able to reach otherwise. That one book you 
gave away could lead to dozens of sales. 

4) Hand out flyers  
It is a given that people are going to be out in the 

community throughout the holiday season shopping 
and socializing. Coffee shops and community centers 
are sure to be popular hangouts. 

Create a handout touting your product or book as a 
great holiday gift, and put several up on community 
bulletin boards, or leave them on tables at fast-food 
restaurants or coffee shops. Leaving materials in 
places people are congregating en masse is sure to get 
at least a few people’s attention. 

Be sure the flyer has a holiday feel. And clearly 
state that your product or book makes a great holiday 
gift! 

5) Start planning for next year 
And while this may not lead to sales right away, it’s 

sure to make a difference if you start planning your 
promotional activities for next year right now. Being 
proactive rather than reactive is key to success in both 
marketing and PR.  

One of the first things I recommend you do is make 
a list of all the events you’d like to participate in 
during 2026, then start gathering contact information 
for the event organizers. Now is the time to secure a 
date for a workshop at the community center, or a 
table at the big book fair in town, and any other 
events you think will be good places to showcase 
your book or business.  

Hopefully you’re not already too late as a number 
of the more popular events actually start booking a 
year in advance.  

Planning to travel in the new year? If you’re an 
author, start looking into possible signing 
opportunities in the cities you will be visiting. If your 
book is available through the major distributors, you 
should be able to get into a Barnes & Noble in the 
city you are visiting. If you are self-published and 
don’t have a distributor, focus instead on the small, 
independent bookstores.  

Still not sure where to start? RMA Publicity would 
be happy to help. Contact us to get started on a 
campaign. 

Next Month’s Publicity Tips Article: 
The Value Podcast Appearances Can Bring to Your 

PR Campaign

www.RMAPublicity.com
rachel@RMAPublicity.com 

(952) 240 - 2513

https://www.rmapublicity.com
mailto:rachel@rmapublicity.com?subject=Publicity%20Consult%20-%20July%202025%20newsletter
https://www.RMAPublicity.com
mailto:rachel@rmapublicity.com?subject=Newsletter%20Inquiry

